ECONOMIC VITALITY
AND OPPORTUNITY AN ATTRACTIVE FORCE

BENEFITS

Art and design are powerful tools in attracting riders. Buenos Aires’ transit
ridership doubled after the infusion of art in their subway. Studies of the artin-transit programs in Naples, Vancouver, and New York reveal that people
are willing to pay more, endure longer wait times, and travel farther to
access aesthetically enhanced transit lines or stations. The transformation
of stations into attractive, welcoming, and artistically unique portals can
draw more visitors to the community, thereby attracting greater economic
and social investment into the neighborhoods surrounding the station.

TRANSIT PATRONS AND THE COMMUNITY AT LARGE
The Federal Transportation Administration has supported the integration of
artwork into public transit since 1981 and states that, “Good design and
art can improve the appearance and safety of a facility, give vibrancy to its
public spaces, and make patrons feel welcome.” Art in transit provides a
range of benefits for transit patrons and providers: encourages ridership,
improves perception of transit, conveys customer care, improves customer
experience, improves organizational identity, deters vandalism, and
increases safety and security.

ENHANCES COMMUNITY REVITALIZATION

Taking Art Underground

Art can catalyze community regeneration by instilling in residents a sense
of community pride and revitalizing the local economy. Engaging local
artists and community members in the integration of art into the station
environment can increase cross-cultural respect, community cohesion, and
local investment. Dollars spent on public art are also an investment in the
community. Investment in the arts and cultural resources of a community
can support innovation and economic growth, improve quality of life
for residents, stimulate local commerce, and sustain neighborhoods by
stabilizing property values. Public art is an important aspect of a healthy
city, helping it progress economically and catalyze community regeneration.

TRANSFORMS TRANSIT STATIONS
INTO COMMUNITY GATEWAYS
Art can activate the transit system connecting the Bay Area. Art-enhanced stations
will serve as inviting gateways into the neighborhoods they represent, providing riders
with an immediate, welcoming sense of place. Through art integration, the station
environment can become a space to reveal and celebrate a community’s uniqueness—
empowering residents, educating visitors, and inviting people to explore—and invest
in—the community. Station renewal feeds neighborhood renewal: enhanced stations not
only attract riders, but can also stimulate commerce in the neighborhood surrounding
the station.

IMPROVES ECONOMIC VALUE
Public art has been shown to increase the attractiveness of an area to businesses and
skilled professionals, making people more confident about investing in that community.
On a wide scale, an art-enhanced mass transit system can draw the attention of tourists
and decision makers, increasing the attractiveness of the city and region for national and
international events.
Aesthetics are also proven to influence local GDP. “The Soul of the Community” Gallup
survey of 26 cities in the US found that people’s loyalty and passion for their community is
overwhelmingly driven by three factors: a community’s social offerings, how welcoming
it is to all kinds of people, and its aesthetics. Improving our transit system through the
arts will address each of these three factors. The study further shows that when people
feel better about where they live, they may be more entrepreneurial and productive.
Communities with the highest percentage of people with a strong emotional connection
to their city have the highest local gross domestic product growth rates over time.

EXCELLENT RETURN ON INVESTMENT
“Good art is good business.” In 2012, Dan Rosenfeld published an article in UrbanLand
explaining that, “dollar for dollar, investments in public art may provide the highest
financial returns of any funds committed to an aspect of a transit project.” He noted
further: “Investments in public art are not just for cultural or aesthetic purposes; they
also can have a positive bottom-line economic impact, with material financial benefits
to their owners” The British Airport Authority estimated that their public arts program,
during its first two years, generated £98,000 worth of publicity in the press.
The marketability of transit-oriented development in Los Angeles has been linked to
public art. “The private marketing benefits, in real-dollar terms, of this modest public
art investment are almost inestimably high. The continuing visibility, publicity, and brand
identification that public art provided for the project were purchased for less than onetenth of 1 percent of the project’s total cost.”
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Aesthetic enhancements in stations can increase ridership and improve public perception
of the transit agency. They can also improve the safety of the transit environment and
deter vandalism and graffiti, thereby lowering maintenance costs. In Portland, Tri-Met
used sandblasted glass panels in bus shelters to curb vandalism. This practice, costing
under $20 per window, is estimated to save the transit agency at least $100,000 annually.
Currently, San Francisco spends more than $20 million annually on graffiti cleanup.

